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· Choose your vertical or niche

· Categorize your niche down into subcategories according to your website

· Create ad groups and sets of keywords for each subcategory

· Create ad copy that is emotional leading to the most relevant page on your site

· [bookmark: _GoBack]Create ad copy that is logical leading to the most relevant page on your site

· Schedule your ads so you can see what time of day and week your ads perform best

· Always include a call to action in your ad copy

· Include sitelink extensions

· Include callout extensions

· Choose the manual CPC bid strategy when beginning

· Connect Google Analytics to your Google Ads account


Want to learn more about Google Ads and improve your ad results?  Check out our “AdWords Made Easy” Course!
https://www.digitalmarketingceo.com/product/adwords-made-easy-e-course/


